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Welcome

Entrepreneurs have a vital role to play in any healthy and vibrant economy. Their contribution is now 
more important than ever, with countries facing some of the most challenging societal issues of our 
time: challenging economic conditions and high levels of unemployment. Governments, and society as a 
whole, are increasingly looking to entrepreneurs to kick-start their economies and provide the jobs that 
stimulate growth. 

Entrepreneurial businesses create 
jobs — and on an impressive scale. Their 
businesses account for well over half of 
all employment in most G20 economies. 
Fostering entrepreneurship is, therefore, 
one of the most powerful things a country 
can do to create a strong foundation  
for growth. 

They also spur innovation through the 
creation of new technologies, products and 
services. They are a driving force behind 
globalization; spreading ideas and more 
efficient processes to the multitude of 
markets that they serve. 

The good news is that policymakers 
are increasingly focused on the needs 
of entrepreneurs. Some progress has 
been made, and the entrepreneurs 
that contributed to this research report 
improvements in specific areas. For 
example, many countries have developed 
programs to make it easier to set up a 
business. But there are still many important 
areas where governments, working 
together with the private sector and other 
stakeholders, urgently need to improve 
support for the entrepreneurial community. 

Measuring progress
Ongoing measurement is critical to 
help countries monitor and assess 
their performance at creating a strong 
entrepreneurial ecosystem. This is why 
this year we have created a new updated 
version of the EY G20 Entrepreneurship 
Barometer, the first of which was published 
in 2011. 

Crucially, the Barometer captures the 
voice of the entrepreneur through an EY 
survey of more than 1,500 entrepreneurs 

across the G20. This work sees that our 
conclusions are firmly grounded in the 
experiences of real-world entrepreneurs.  
At the same time, we have used the best 
data available to help countries measure 
how their entrepreneurs perform today.  

The Barometer shows that every 
G20 country has key strengths in 
entrepreneurship from which other nations 
can learn. But it also highlights many areas 
where the G20 nations need to do more. 
This represents an opportunity, as well as 
a challenge. By addressing some of the 
gaps and weaknesses in their ecosystems, 
countries can boost entrepreneurship and, 
in the process, inject new vitality into their 
economies. In this edition we have included 
more than 40 key recommendations 
across governments, entrepreneurs and 
corporations as well as drawing extensively 
on EY’s research of more than 200 
government leading practices.

There is, of course, no single path to 
success. Local market opportunities and 
different cultural perspectives shape the 
entrepreneurial environment. Each country 
has its own challenges, requiring different 
solutions. Nevertheless, the research 
conducted for this report identifies a 
vast range of innovative programs and 
initiatives that countries can learn from and 
adapt to their own circumstances. 

We are also delighted to once again 
work with the G20 Young Entrepreneurs’ 
Alliance. This alliance represents the 
voice of young entrepreneurs. Their 
entrepreneurial case stories are also 
included to provide inspiration to 
tackle society’s biggest issue, youth 
unemployment. 

EY has been committed to supporting 
entrepreneurial businesses throughout 
their growth journey for more than 30 
years. We believe it is essential that 
the entrepreneur’s voice is heard if our 
economies are to thrive in the future.  
The Barometer captures their insights and 
provides a valuable tool for governments 
to foster entrepreneurship. We urge 
governments and the business community 
to embrace its conclusion so that 
together, we can remove the barriers to 
entrepreneurial success in order to build a 
better working world.

Maria Pinelli   
Global Vice Chair  
Strategic Growth 
Markets  
EY

Uschi Schreiber
Global Markets Leader 
and Global Government 
& Public Sector Leader
EY

|  Maria Pinelli, Global Vice Chair,  
   Strategic Growth Markets, EY

The need to act is clear. 
Entrepreneurs have the 
power to create jobs and 
drive growth — but first we 
need to give them the tools 
and environment that will 
enable them to succeed.” 

“

2  |  The power of three The power of three  |  3

Executive summary



A call to action
Entrepreneurs have a unique and vital role to play in the local 
community, national society and in the global economy as a whole.  
They are highly motivated, innovative and resourceful — qualities that 
enable them to overcome the sizeable barriers that confront every 
growing business. 

We do not claim the path forward will be easy. Each G20 country has 
its own challenges and will need to address entrepreneurship in a local 
context. Creating solutions will require a concerted effort, not just from 
policymakers but also from private sector businesses, investors, the 
voluntary sectors and entrepreneurs themselves. Nevertheless, the 
need to act is clear. Entrepreneurs have the power to create jobs and 
drive growth — but first we need to give them the tools and environment 
that will enable them to succeed.

Entrepreneurs

GovernmentCorporations

Investors

Regulation

Media

School/education

Culture

Organizations 
supporting 
entrepreneurship

|  The power of three 
   For a thriving entrepreneurial ecosystem, governments,  
   entrepreneurs and corporations must work together.

A range of initiatives and 
measures — aimed at supporting 
access to funding, simplifying 
tax and regulation, bolstering 
education and training, and much 
more — have helped to improve 
the entrepreneurial ecosystem in 
many countries. But more can be 
done, not least given the potential 
for governments to learn from 
each other, exchange best 
practices and avoid any pitfalls 
or unintended consequences 
that others have already 
encountered.”

“

|  Uschi Schreiber, Global Markets Leader and  
   Global Government & Public Sector Leader, EY

Make your voice heard 
Join the debate 
Tweet #G20ey
ey.com/G20ey
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For all these reasons, there is growing 
recognition of entrepreneurs’ importance 
across the G20. Many countries have 
introduced a range of programs and policy 
initiatives to help boost entrepreneurship. 
But, as this report reveals, there are still 
huge areas where G20 countries need to 
take urgent action to improve support for 
their entrepreneurs.

The EY G20 Entrepreneurship Barometer 
2013 is designed to help leading countries 
benchmark their progress and performance 
on this vital issue. It enables each G20 
nation1 to identify current strengths in 
its entrepreneurial environment, as well 
as the main opportunities for further 
development. As a result, the Barometer 
provides a powerful framework to help 
countries understand and improve the 
ecosystems that are vital to the success of 
the entrepreneurs of the future.

Measurement matters 
Although there have been a number of 
international studies on entrepreneurial 
ecosystems, there is still a need for better 
tools and data to help countries measure 
their performance on this issue. This report 
makes an important contribution to this 
endeavor by capturing insights from key 
research initiatives.

For this second edition of the EY G20 
Entrepreneurship Barometer, our analysis 
of the entrepreneurial ecosystems across 
the G20 countries is set against five pillars, 
as co-developed with the G20 Young 
Entrepreneurs’ Alliance (YEA). 

These are: 
• Access to funding  
• Entrepreneurship culture
• Tax and regulation
• Education and training
• Coordinated support

Our analysis is based on five key inputs2: 
• Business environment indicators, or 

key performance indicators, of a range 
of variables directly influencing the 
entrepreneurship ecosystem in each 
country

• A survey of more than 1,500 
entrepreneurs2 across the G20 

countries, which captures sentiment 
on the key barriers and enablers of 
entrepreneurship as well as the rate of 
improvement in G20 countries on key 
facets of the entrepreneurial ecosystem

• Exclusive insights from more than 250 
entrepreneurs, independent academics 
and experts, and EY partners across the 
G20 countries

• Working group sessions with delegates 
from the G20 YEA Summit 2013

• An analysis of more than 200 leading 
government initiatives or practices from 
across the G20 countries

Access to funding
Seed

Start-up

Expansion

Growth capital

Tax and regulation
Taxation incentives

Ease of starting a business

Business-friendly legislation/policies

Education and training
Pre-university education

University education

Entrepreneurship-specific training

Informal education/lifelong learning

Entrepreneurship culture
Tolerance of risk and failure

Preference for self-employment

Innovation and research culture

Celebration of self-made wealth

Coordinated support
Mentors, advisors, networks 
and clubs

Business incubators, 
clusters, parks, business 
centers

The entrepreneurial development framework: five pillars that foster entrepreneurship

1 Note: As per the G20 membership, this list comprises 19 individual countries and also the European Union (EU), as an additional 
member. Our rankings show the performance of each country, along with an aggregate performance for the 27 EU member states.

2 For the full methodology please see the main report, The power of three: Together, governments, entrepreneurs and corporations can 
spur growth across the G20.

Introducing the EY G20 Entrepreneurship Barometer 2013

Entrepreneurs provide one of the main engines of growth in any healthy economy. They act as vital 
agents of change by developing new products and services, implementing more efficient production 
methods, and creating new business models and industries. They generate jobs, support local 
communities and build prosperous societies. 
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Boosting entrepreneurship is one of the most 
powerful things policymakers can do to support the 
economy. By fostering the conditions in which the 
rapid-growth companies of the future can thrive, they 
will help spark innovation, create jobs and improve 
their long-term national growth prospects.”

“

|  Mark Weinberger, Global Chairman and CEO, EY

Overall country rankings
The following represents the overall ranking of the G20 countries by quartile.*

Quartile 1 represents the countries that are leading in fostering entrepreneurship. Each of the five pillars 
(access to funding, entrepreneurship culture, tax and regulation, education and training, coordinated support) 
were weighted equally to provide an overall country ranking.

Quartile 1 Quartile 2 Quartile 3 Quartile 4

Australia EU Brazil Argentina

Canada France China India

South Korea Germany Mexico Indonesia

United Kingdom Japan Russia Italy

United States South Africa Saudi Arabia Turkey

* Note: Countries 
are listed in 
alphabetical order 
per quartile.

Mature countries provide the best 
ecosystems for entrepreneurship 
today
Mature countries lead most of the pillars 
of the Barometer overall. Their dominance 
can be explained by the fact that they start 
from a higher base level of development 
in each of the five pillars measured in the 
Barometer. For example, relative to most 
rapid-growth economies, they have deeper 
and more extensive funding options, 
stronger education systems, and a more 
mature and stable tax and regulatory 
environment. They also tend to have a 
more established history and culture of 
entrepreneurship.  

Rapid-growth markets are closing  
the gap
Importantly, our research shows that it 
is the rapid-growth economies that are 
making the fastest improvements to their 
entrepreneurial environments. This trend 
suggests that rapid-growth markets are 
working hard to close the gap with the 
current Entrepreneurship Barometer 
leaders. In doing so, they benefit from 
being able to learn from the successes 
and failures of entrepreneurial policies 
and approaches already implemented by 

mature economies. By contrast, mature 
economies have already often taken the 
basic steps to improve their entrepreneurial 
environments, making it harder to deliver 
impactful changes. 

All G20 countries have opportunities 
to improve
Turning to the more detailed rankings for 
each of the five pillars measured in the 
Barometer, an important point emerges: 
no country makes the top five rankings 
across every pillar. Indeed, most will find 
that there are one or more areas where 
they score relatively low and therefore have 
scope for improvement. 

For example, the US outperforms other 
countries in terms of the quality of its 
funding environment and cultural support 
for entrepreneurship, but it is below 
average in terms of its regulation and 
tax environment, not least due to the 
complexity of its tax code. Furthermore, its 
entrepreneurs are largely pessimistic about 
whether improvements are being made on 
coordinated support. In another example, 
Saudi Arabia is rated highly on the tax and 
regulatory pillar ranking, partly because of 
its low tax rates and its ongoing efforts to 
improve the local business environment. 

But it lags on the entrepreneurial culture 
ranking, largely due to the limited role 
private sector entrepreneurs have played in 
its oil-dominated economy.

Access to funding is the top priority 
for global action
There is huge scope for countries to make 
improvements across the board in their 
entrepreneurial ecosystems. But one 
area in particular emerges as a priority. 
According to entrepreneurs themselves, 
access to funding is the single area where 
improvements are most urgently needed.

Seven out of ten entrepreneurs in our 
survey say it is difficult to obtain finance 
in their countries. This finding resonates 
strongly across the G20. But while access 
to funding may be the greatest concern, 
there are many other areas in need of 
attention. It is important to avoid looking 
at problems in isolation; instead, countries 
need to understand how the five pillars 
interrelate. Countries therefore need 
to focus not only on individual pillars in 
their ecosystem, but also on providing 
coordinated support across all these vital 
areas. 
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Driving progress across the five pillars of entrepreneurship

Access to funding is the most important 
area where improvements would help 
entrepreneurs to succeed, according to 
entrepreneurs surveyed for this report. 
Improving access to funding is not a 
straightforward task, and governments 
can only do so much to ease conditions. 
But with the right policies in place, 
governments can play an important role in 
enabling the emergence of a deeper and 
more diverse mix of funding options to 
support every stage of growth. 

Incentivize new sources of funding
Countries need to support the 
development of more innovative funding 
platforms, such as crowdfunding and 
microfinance. They also need to establish 
targeted venture capital funds and 
incentivize private sector investors to 
focus more on entrepreneurial businesses 
(through improved tax incentives, 
for example). For more established 
entrepreneurs seeking expansion capital, 
more could be done to incentivize non-
traditional funding sources, such as 
corporate venturing, co-development 
projects and supply-chain financing.3 

Unlock bank lending
Credit guarantee schemes are a powerful 
way of providing finance to start-ups that 
lack the collateral typically required to 
secure a bank loan. These tools could be 
extended. Banks could also offer greater 
support by developing a different lending 
model for entrepreneurial businesses. 
Instead of demanding collateral, which 
young companies rarely have, for example, 
banks could base their lending on the 
ability of these entrepreneurial businesses 
to meet specific performance milestones.

Combine capital with mentoring
Many of the most successful start-up 
schemes combine money with coaching 
and practical advice. There are various 
ways to facilitate this, not least by tapping 
into existing entrepreneurial networks to 
channel their experience to help first-
time entrepreneurs. This is an area where 
public-private partnerships are needed, 
with the business community providing 
experienced role models and advisors, 
while government can provide financial 
support and infrastructure (for example, 
meeting spaces, online services) to enable 
these networks to take off. 

3 Note: Supply-chain financing allows suppliers to obtain early payment on their invoices in return for a financing charge, 
and it can be a way to smooth cash flow for smaller entrepreneurial businesses.

G20 country Ranking

United States 1

United Kingdom 2

China 3

Canada 4

Australia 5

South Africa 6

Japan 7

South Korea 8

Brazil 9

Indonesia 10

India 11

EU 12

Saudi Arabia 13

Germany 14

Russia 15

France 16

Turkey 17

Mexico 18

Italy 19

Argentina 20

EY G20 Entrepreneurship Barometer 2013:  
access to funding

G20 entrepreneurs’ views:
70% say that it is difficult for 
entrepreneurs to access funding in 
their country.

Half say improved access to funding 
is the most effective way to accelerate 
entrepreneurship.

Almost half (46%) of entrepreneurs 
that are aware of crowdfunding say 
that it has improved in their country. 

Top-ranked country: 

US

Access to funding
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Government action: where to focus
• Conduct a self-assessment of your entrepreneurial landscape.  

This will help to ensure that the correct funding strategies and policy 
levers are in place and the right type of capital is available at every 
stage of the entrepreneur’s life cycle.

• Provide mentoring along with capital. Capital without mentorship is 
lost capital.

• Boost access to funding. Encourage venture capital fund formation, 
support the creation of specialist banks, sponsor credit guarantee 
schemes and low-interest start-up loans, and encourage innovative new 
approaches such as crowdfunding and milestone lending.

• Support stock markets. Stimulate access to capital and a greater 
potential for exits for entrepreneurial growth companies.

The entrepreneur perspective: key issues to consider
• Ensure that your capital source is the right one. Seek the right 

funding depending on where your company is in its life cycle. 

• Consider stock markets. Rapid-growth entrepreneurs should assess 
whether the stock markets are an appropriate source of capital to scale 
your business.

A corporate perspective
• Set up a corporate venturing unit. Support and access innovative 

entrepreneurial businesses through corporate venturing. 

• Trade with entrepreneurs. Strengthen your supply chain by 
purchasing from entrepreneurial businesses or providing loans, trade 
credit or other forms of support, particularly to those in the early 
stages of the growth cycle.

A call to action
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4 P A Gompers et al., “Performance Persistence in Entrepreneurship and Venture Capital,” Journal of Financial Economics, 
Vol. 96, No. 1 (Elsevier B.V., 2010).

EY G20 Entrepreneurship Barometer 2013:  
entrepreneurship culture 

G20 country Ranking

United States 1

South Korea 2

Canada 3

Japan 4

Australia 5

United Kingdom 6

Germany 7

EU 8

France 9

Russia 10

India 11

Brazil 12

Italy 13

South Africa 14

Turkey 15

Argentina 16

Mexico 17

China 18

Indonesia 19

Saudi Arabia 20

Culture forms an important part of 
the entrepreneurial environment. To 
encourage more people to start and grow 
a business, a country needs a set of beliefs 
and customs that make entrepreneurship 
a valid and respected career choice. 
Would-be entrepreneurs also need to feel 
confident that they will receive support 
for their efforts and, if they fail, that 
they will not be excessively penalized or 
stigmatized.

Remove the stigma of failure
Setting up a business is inherently 
risky, and countries should not penalize 
entrepreneurs excessively if they fail. 
Repeat entrepreneurs who have failed 
once before have been shown to have 
a higher chance of success than those 
trying for the first time.4 Bankruptcy laws, 
therefore, need to strike the right balance 
between protecting creditors’ interests and 
offering entrepreneurs another chance. 

Open the door for excluded talent
Women, young people and immigrants 
can make a huge contribution, yet today 
they are often under-represented in the 
entrepreneurial community. Young people 
typically face extra hurdles in securing 
funding, while talented immigrants may 
be discouraged. Targeted strategies 
designed to attract each of these groups 
into entrepreneurship can broaden the 
entrepreneurial base and accelerate 
success. 

Showcase success
Getting local role models to participate in 
events and campaigns is a relatively simple 
and cost-effective way to help inspire a 
new generation of entrepreneurial talent. 
Businesses themselves need to emphasize 
the social benefits of entrepreneurship, 
from job creation through to innovation 
and broader economic growth. 

G20 entrepreneurs’ views:
84% think that raising awareness of 
entrepreneurs’ role as job creators 
would significantly improve attitudes 
to entrepreneurship.

Two thirds (67%) view business 
failure as a negative experience, 
with only a quarter seeing it as an 
opportunity to learn.

Only 15% of entrepreneurs say 
their country has a culture that fully 
supports entrepreneurship.

Top-ranked country: 

US

Entrepreneurship culture
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Government action: where to focus
• Promote the power and value of entrepreneurship as the engine of 

economic growth. Celebrate entrepreneurs and position them as role 
models through marketing campaigns and events.

• Remove the stigma of failure. Statistics show that entrepreneurs are 
more likely to succeed the second time around — promote the view that 
failure should be viewed as a learning opportunity. 

• Create networking opportunities. Facilitate opportunities for aspiring 
entrepreneurs to learn from other businesses. 

The entrepreneur perspective: key issues to consider
• Share your story. Communicate the benefits of entrepreneurship by 

publicizing successes in areas such as job creation and innovation.

• Help the next generation of entrepreneurs. Participate and support 
formal/informal collaborations and networks to develop entrepreneurs’ 
ideas and form valuable relationships.

A corporate perspective
• Sponsor incubators and accelerators. Corporations can offer 

sponsorships or other private programs that support entrepreneurs.

• Recognize the contributions and success of entrepreneurs. Highlight 
inspirational entrepreneurial case studies to emphasize the importance 
of entrepreneurs.

A call to action
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EY G20 Entrepreneurship Barometer 2013:  
tax and regulation

G20 country Ranking

Saudi Arabia 1

Canada 2

South Korea 3

United Kingdom 4

South Africa 5

Japan 6

Germany 7

Australia 8

Russia 9

EU 10

Turkey 11

Indonesia 12

United States 13

Mexico 14

France 15

China 16

Brazil 17

Italy 18

India 19

Argentina 20

Tax and regulation are key levers 
for improving a country’s business 
environment. Those countries that offer 
favorable tax rates, simplify procedures 
and provide support for entrepreneurs are 
more likely to benefit from high numbers 
of start-ups. In turn, these ventures go 
on to become significant creators of jobs 
and tax revenue as they progress up the 
growth curve.

Target reforms and incentives for each 
step of the entrepreneur’s journey
Policies must be designed to support 
early-stage and more established 
entrepreneurial ventures. For example, 
reducing the burden of indirect taxes 
(which often serve as fixed overhead 
expense), such as payroll or property 
taxes, would often be more helpful to early-
stage businesses than reducing corporate 
income tax. Later on in the growth journey, 
simplifying rules to help companies raise 
equity and debt capital can help smooth 
their transition into the rapid-expansion 
phase. 

Reduce the administrative burden of 
tax and regulation
The sheer complexity of tax administration 
places a significant burden on 
entrepreneurs. Simplifying tax codes 
might be as impactful as reductions in 
headline tax rates, particularly for smaller 
businesses. Creating convenient online 
hubs to help busy entrepreneurs to 
navigate regulations can also help them 
get going more quickly. It is also important 
to create certainty and predictability; it is 
difficult for businesses to invest if there is 
doubt about whether key rules will change.

Give entrepreneurs a voice on reform
Entrepreneurs want more of a say in 
defining regulation, but they lack the 
lobbying resources of large companies. 
By actively seeking out and listening to 
entrepreneurs through forums and other 
feedback mechanisms, governments can 
do more to ensure entrepreneurs are not 
overlooked and to minimize the impact of 
unintended consequences from new rules. 

G20 entrepreneurs’ views:
84% want tax systems to be 
simplified. 

83% say that an increase in tax 
incentives focused on innovation 
would improve the health of 
entrepreneurship in their country. 

38% of entrepreneurs say that 
they want the ability to voice their 
concerns on business regulations, 
making this their top suggestion for 
how countries could improve their 
regulatory environment.

Top-ranked country: 
Saudi Arabia

Tax and regulation
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Government action: where to focus
• Reduce the indirect tax burden. Early-stage companies would benefit 

significantly from relief on indirect taxes such as payroll and sales levies, which 
often serve as a fixed overhead expense, negatively impacting cash flow and 
profit and loss.

• Simplify the tax system. This would allow entrepreneurs to focus on what they 
do best: growing their business, generating jobs and driving innovation. 

• Make it easier to navigate the tax system. Create a single platform that 
provides practical and easy to understand guidance

• Give entrepreneurs a voice on regulation. Include their input on significant 
regulation, ensure representation on committees and in government by creating a 
minister of entrepreneurship to represent their views.

• Simplify insolvency rules. Revise legislation to help entrepreneurs recover from 
failure by reducing the cost of business failure.

• Stimulate innovation. Improve research and development (R&D) incentives such 
as tax credits, and publicize them effectively.

The entrepreneur perspective: key issues to consider
• Use tax simplification methods to improve cash flow and decrease 

compliance costs associated with paying taxes. For example, a cash accounting 
scheme whereby entrepreneurial businesses only have to pay VAT upon receiving 
payment from their customers would improve cash flow.

• Explore government resources. Seek out and make use of government-funded 
resources and tools to reduce business start-up time.

• Know your R&D incentives. Be aware of and capitalize on investment incentives 
for R&D and entrepreneurship to further your business.

• Get involved. Be active and insert yourself into the consultation processes, 
particularly on proposed legislation that will impact entrepreneurs.

A corporate perspective
• Share your public policy experience. Your knowledge, learnings and capabilities 

will benefit entrepreneurial companies.
• Drive change. Lobby government to incentivize corporations to invest in 

entrepreneurs.

A call to action
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EY G20 Entrepreneurship Barometer 2013:  
education and training 

G20 country Ranking

France 1

Australia 2

United States 3

South Korea 4

EU 5

United Kingdom 6

Germany 7

Argentina 8

Canada 9

Brazil 10

South Africa 11

Saudi Arabia 12

Italy 13

Russia 14

Mexico 15

Japan 16

Turkey 17

China 18

Indonesia 19

India 20

Effective education — both in general and, 
especially, relating to entrepreneurship — 
can help economies thrive and allow 
entrepreneurs to become true drivers of 
future employment and growth. Many 
studies show a link between investment in 
education and GDP growth. Our research 
shows that, although countries are 
investing significantly in education, this is 
not always creating the best educational 
options to foster entrepreneurship.

Entrepreneurs are made not born
More than four out of five entrepreneurs 
in our survey believe that entrepreneurial 
skills can and should be taught. Schools 
therefore have an important role to play 
in equipping the potential entrepreneurs 
of the future with the right skills and 
attitudes at an early stage. Policymakers 
need to encourage schools to bring in role 
models and set up games and competitions 
that give students the chance to find out 
what it is like to run a business. Teaching 
entrepreneurship benefits from a more 
hands-on approach than with traditional 
academic subjects. 

Develop an integrated approach
At the university level, science and 
technology students with innovative ideas 
are often separated from the business 
students who could help commercialize 
them. Programs should target a 
multidisciplinary approach and create 
support for the entrepreneurial ideas 
that emerge. It is also important to give 
these students experience of real-world 
business challenges. Large corporations, 
philanthropists and existing entrepreneurs 
can make a significant contribution here: 

many of them contribute time or money 
to support educational courses, as well as 
business games that give young people an 
early experience of what it is like to be an 
entrepreneur.

Encourage lifelong learning for 
entrepreneurs
Entrepreneurs will need to learn a whole 
range of managerial and business skills as 
they grow their businesses. The good news 
is that access to mentoring opportunities, 
peer-group clubs and other informal 
networks is improving in many countries, 
according to those entrepreneurs surveyed 
for this study. 

G20 entrepreneurs’ views:
84% agree or partly agree that they 
need specific education to become 
successful entrepreneurs. 

52% say that university and business 
school courses for entrepreneurship 
have improved in their country.

Sharing success stories is ranked 
as the most impactful way to inspire 
people to become entrepreneurs.

Top-ranked country: 

France

Education and training
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Government action: where to focus
• Embed entrepreneurial learning into the school curriculum. Not all 

young people will go on to start a business, but they will learn valuable 
skills that lead to other positive education outcomes.

• Support young people who chose an entrepreneurial career. Create 
public programs for those who are looking to start a business and need 
to develop specific entrepreneurship and business skills.

• Encourage lifelong learning for entrepreneurs. Many of the skills that 
entrepreneurs need cannot be learned in a classroom. Create more 
opportunities for peer-to-peer learning, through mentorship programs 
and entrepreneur support clubs.

The entrepreneur perspective: key issues to consider
• Look for the educational opportunities that suit your needs. This 

may range from an MBA to taking a short course to develop a specific 
skill or fill a knowledge gap. 

• Seek out and learn from other entrepreneurs. Your idea may be 
unique, but you are more likely to succeed if you tap into the experience 
of others.

• Give back to help others. Good entrepreneurship education programs 
rely on input from current entrepreneurs. Mentoring also actively 
assists the next generation of entrepreneurs and introduces new talent 
into existing networks.

A corporate perspective
• Expand internship programs to provide more hands-on experience. 

EY research shows that approximately 60% of entrepreneurs have 
gained skills working in a corporate environment.

• Mentor entrepreneurs. Encourage leaders from your corporation to 
provide entrepreneurs with valuable knowledge and insights.

A call to action
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EY G20 Entrepreneurship Barometer 2013:  
coordinated support5

G20 country Ranking

Russia 1

Mexico 2

Brazil 3

Indonesia 4

India 5

China 6

Turkey 7

South Africa 8

Argentina 9

Germany 10

France 11

Saudi Arabia 12

EU 13

South Korea 14

Australia 15

Canada 16

United Kingdom 17

Japan 18

Italy 19

United States 20

Coordinated support creates the 
foundation for entrepreneurial success
A robust ecosystem for entrepreneurship 
fosters strong links between the public, 
private and voluntary sectors. Coordination 
needs to take place between a range of 
stakeholders, including universities and 
research laboratories, business incubators, 
non-governmental organizations (NGOs), 
investors and existing entrepreneurs. The 
challenge is to ensure that these disparate 
stakeholders are better orchestrated for 
maximum effect.

Champion entrepreneurship with 
united thinking
To be effective, policies to stimulate 
entrepreneurship need to be coordinated 
across government ministries responsible 
for business environment, tax, regulation, 
innovation and education. Entrepreneurs 
would also benefit from having their own 
champion in government, for example 
through the creation of a dedicated 
minister for entrepreneurship. 

Clusters can thrive with the right kind 
of support
Many G20 countries have high-
profile projects to create clusters of 
entrepreneurial activity. There is an 
array of tools that can help create an 
environment in which entrepreneurial 
business can thrive, ranging from 
local economic incentives through to 
business parks that provide plug-and-play 
infrastructure combined with mentoring 
and advisory services.

Business incubators can play a pivotal 
role
Business incubators are a powerful means 
of teaching and mentoring entrepreneurs, 
while introducing new contacts, investors 
and networks. Our survey shows that 
access to business incubators is broadly 
improving across the G20, but more could 
be done. The goal is to help businesses 
acquire the skills, resources and networks 
they need to become self-sufficient.  

5 It is important to note that this pillar is based only on survey responses about the extent to which specific initiatives and 
services have improved or deteriorated over the past three years. In short, it reflects the current trend across these 
countries, not the base level of support available. Russia emerges as the country in which entrepreneurs perceive the most 
rapid improvements in coordinated support.

G20 entrepreneurs’ views:
More than half (53%) of 
entrepreneurs report some 
improvement in access to 
entrepreneur clubs and associations 
over the past three years, versus only 
8% who saw a decline.

Nearly half (46%) have used 
entrepreneur clubs and support 
groups to improve skills.

Business incubators are a top-
ranked tool for accelerating 
entrepreneurship, according to  
36% of entrepreneurs surveyed.

Top-ranked country5: 

Russia

Successful entrepreneurial countries have 
rich and diverse ecosystems with strong 
funding options, a supportive culture, a 
business-friendly environment and first-
class education systems that encourage 
entrepreneurial mind-sets. They also tend 
to have a range of high-quality resources 
spanning the public, private and voluntary 
sectors. Governments can help orchestrate 
the way these disparate stakeholders come 
together.
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Government action: where to focus
• Create clusters to accelerate entrepreneurship. Nurture clusters of 

entrepreneurial companies in a single location to boost existing strengths, 
provide scale, improve productivity and enhance international visibility.

• Build stronger links between different players in the ecosystem. Create 
facilities and events that allow networking to flourish. Clubs, associations, 
workshops, support meetings, informal support and mentoring all help. 

• Support and improve incubators and accelerators. They form a vital link 
between aspiring entrepreneurs and existing businesses, funding bodies, 
mentors and support agencies.

The entrepreneur perspective: key issues to consider
• Capitalize on networks. Be proactive about connecting with available 

networks, and seek out a mentor or form a board of advisors.

• Give back. Share ideas, useful contacts and basic advice: it can make a 
huge difference.

• Join an incubator or accelerator. This generates exposure and feedback 
for the business, and that helps to build the company. 

• Choose your location carefully. Clusters can accelerate your growth 
through synergies with similar firms, suppliers, research centers and 
universities.

• NGOs and not-for-profits play an important role. Look out for the 
different support offers from entrepreneurial organizations such as NFTE 
and Endeavor.

A corporate perspective
• Access innovation. The creation of corporate incubator or accelerator 

programs can help provide entrepreneurs with access to resources, testing 
facilities, pilot customers and funding.

• Connect with entrepreneurs. Sponsoring and participating in events helps 
to connect a range of people to the entrepreneurial ecosystem and to your 
resources and knowledge.
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About EY
EY is a global leader in assurance, tax, transaction and advisory services. 
The insights and quality services we deliver help build trust and confidence 
in the capital markets and in economies the world over. We develop 
outstanding leaders who team to deliver on our promises to all of our 
stakeholders. In so doing, we play a critical role in building a better working 
world for our people, for our clients and for our communities.

EY refers to the global organization, and may refer to one or more, of the 
member firms of Ernst & Young Global Limited, each of which is a separate 
legal entity. Ernst & Young Global Limited, a UK company limited by 
guarantee, does not provide services to clients. For more information about 
our organization, please visit ey.com.

About EY’s Strategic Growth Markets Network
EY’s worldwide Strategic Growth Markets Network is dedicated to serving 
the changing needs of high-growth companies. For more than 30 years, 
we’ve helped many of the world’s most dynamic and ambitious companies 
grow into market leaders. Whether working with international mid-cap 
companies or early-stage venture-backed businesses, our professionals 
draw upon their extensive experience, insight and global resources to help 
your business succeed. ey.com/sgm
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